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The Hayat Hospital logo is composed of two key elements: the symbol and the wordmark. 01 Don't alter the colors 02 Don't distort or stretch the logotype
The wordmark, presented in both Arabic and English. Designed to work seamlessly
alongside the symbol, the two languages create a unified and balanced expression of the X X
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03 Don't rotate or tilt 04 Don't add effects (shadows, gradients, outlines)

02 Logo Clearespace y

Background gradients are optional, use them to add subtle depth where a flat colour
Clear spoe % m' d-’LC)-U ol"-z“ feels too static. Build them at a 45° angle, which can point toward any corner of the
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composition.

Keep the amount of Black or White restrained throughout the blend, so the base colour

1 9 g ' | l£ I 05 Don't rearrange or resize logotype 06 Don't place the logotype on busy backgro- always stays dominant and legibility is never compromised.
dJ elements unds or images that reduce visibility
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05 Color Palate 08 Key Visual

A dedicated clear space has been defined to protect the integrity and impact of the Hayat Strength Intelligence Vision

Hospital logo. This space should oLwo%/s remain free from any surrounding elements, Primary Colors
including text, graphics, imagery and other logos.
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The clear space is defined using one of the DNA-inspired elements that form the symbol. CoMOY0KO RI0.G30B50

# OA1E32

Specifically, the longest section of this element serves as the measurement unit, ensuring a
consistent area of protection around the logo.
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Main version

Alongside the DNA three secondary Each one draws its form from a Use them where one of these ideas
Tertiary Colors (for inf hi dweb el ly) variants extend the same line system biological reference (nerve and needs specific emphasis, while the
el Sl el (o] e Salle5 Gl ) UMD Clil) to express other concepts connected tendon structures, the architecture of ~ primary key visual remains the default
}' ml mLCJJJ 6&2” ml dJLCJJJ o‘nll d.lg.'a.” dJLCJ.U owl GREEN YELLOW LIGHT ORANGE ORANGE to the brand ideO, Smor’rly Human: the brOin, the iris of the eye) expression of the brand.
y p P Strength, Intelligence, and Vision. reinterpreted through the same
Hayat Healthcare Hayat Healthcare Hayat Healthcare D oo [amwesc SRS DNA-inspired language established
#7amEo0 i Famoo P # Eran00 for the primary key visual.
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Use this matrix to select the appropriate logotype version for each background color.
Always prioritize our main logotype version when possible.
The grayscale and B&W versions should only be used when color or technical limitations
prevent the use of our main logotype. Refer to this guide to ensure correct logotype visibility
and brand consistency across all applications.
. ) ) ) oo ° Zain is the designated typeface for the visual identity, designed to provide a contemporar
Light mode s.hould be The. preferrgd expression for B2C Dark mode is prlmo.rlly .m’rended for B2B and Z G I n and opproochgbte exp?/epssion across both Arabic or)wld Lo’ri?w. It rouFiwded forms boloicedy
communications and patient-facing touchpoints. Its corporate communications. Its deeper, more proportions, and clean construction ensure excellent legibility while conveying70 modern
lighter, more open character creates a sense of warmth, sophisticated character creates a stronger sense of and humon’chorqc’rer
accessibility and proximity, supporting a more human authority, confidence and precision, supporting Hayat '
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1 O LO g 0 Ar C h l.l.e C.l. U r e and welcoming expression of the brand. Hospital's professional and institutional presence. Developed to perform seamlessly across print and digital applications, supporting

bilingual communication with consistency and clarity.
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The Hayat Healthcare architecture follows a master-brand system. Every entity carries the Hayat symbol and wordmark, creating one
recognisable family across the group, its business units, and each hospital branch.

Sub-brands sit one tier below the group logo. Hospital branches use the Hayat Hospital logo endorsed with the city name, keeping the master
identity dominant while clearly identifying each location.



